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Positioning

Strong programme mix for men on German free-to-air television
The channel for real men

— No.1Tamong men with 2.4% MS
> — Core target group: men aged 30-49
— Broad range of male-oriented content, from
v sport and fiction to factual entertainment
&
' -~ ,‘s’f € L))
. ( mﬂ o JS' ,"",.-5 ' olal,; ©
| }\. PROF I : NG B
o
—
- . ;
ag§
- - . .\‘
OWO b

3
IWUNDERLAND

T A &

% S vl .



