Print: TINA-BELLA-LAURA-ALLES FUR DIE
FRAU readers

O

— TINA-BELLA-LAURA-ALLES-FUR DIE FRAU readers are family-
orientated, socially committed, quality- and brand-conscious and
interested in sustainability. They appreciate the comprehensive coverage
of fashion, beauty, health, family and entertainment in these magazines.
Readers can find practical everyday tips as well as inspiring stories and
the latest news in the magazines, which emphasises their popularity
among a broad and discerning target group.

g 90% of TINA-BELLA-LAURA-ALLES FUR DIE FRAU readers are female

é The TINA-BELLA-LAURA-ALLES FUR DIE FRAU readers are @ 56.2 years old

€ 2.59 million readers have an average monthly HHNE of €3,275
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