Positioning

The happy end
experience
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Diverse genre mix

Proven series classics
with long-running potential

Sympathetic — Plannable — Economical

#campaignoptimizer#headofhouseholdseducer
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Positioning h

Where children High esteem among parents
find fun and Child-friendly entertainment

entertainment Colourful — Educational — Safe

Animation in cinema quality
Knowledge mediator

#netreachengine#clearNo.1IntheChildrensMarket
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